
✅ BRAND PARTNER KICKSTART CHECKLIST
Welcome to the Wellness Revolution! This checklist will guide you through

the essential steps to launch your business confidently and effectively.

🔹 GET SET UP
Access our team hub online @ www.WellnessRev.org
Enroll as a Brand Partner
Choose and order your Starter Kit
Download the LifeWave InTouch App
Log in to your LifeWave Back Office (www.LifeWave.com)

🔹 LEARN THE BASICS
Watch the "X39 Explained in 2-min" video
Review the Product Guide (focus on X39 first)
Study the Compensation Plan overview
Learn your Referral Link and how to share it

🔹 LAUNCH YOUR BUSINESS
Write your "Why" – Why did you decide to be a part of this movement?
Set your 30-day goal (i.e.: enroll 3 customers and 2 Brand Partners)
Make your 100 names list (start with your Top 20)
Send curiosity-based messages to 5-10 people per day
Use the "ATM" system (Add to group, Tag in video, Message follow-up)

🔹 MASTER THE TOOLS
Join our team chats via WhatsApp / Telegram
Attend the next Team & Opportunity Call
Get involved, join our SKOOL
Subscribe to our YouTube Channel for access to all video recordings

http://www.wellnessrev.org/
http://www.lifewave.com/
https://drive.google.com/file/d/1T67QXu5ocuH26A1GNLUvnQq6Vg7zfYn7/view?usp=drive_link
https://www.skool.com/wellnessrevolution/about?ref=3ea6d39845e342ac8e2c3b3a265d38e3


✅ BRAND PARTNER KICKSTART CHECKLIST

🔹 PLUG INTO SUPPORT
Attend at least 1 training call/ webinar per week
Use the team chats and resources for questions and guidance
Pick an Accountability Partner (Who will keep you accountable?)
Schedule your launch call (15–30 mins)

🔹 START SHARING & ENROLLING
Learn how to present the patches in 60 seconds (your elevator pitch)
Practice answering common questions 
Enroll your first Preferred Customer
Help your first Brand Partner get started

🔹 DUPLICATE & GROW
Share this checklist with your team
Celebrate small wins and keep the momentum going
Stay coachable and consistent

🎯 YOUR FIRST 7-DAY FOCUS:
Enroll 3 customers + 2 new brand partners using curiosity, connection, and consistency.


